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“HEQEMRAER, ZBEF" #EWLEER &
THRE, 1’E%$1talll7\]ﬂ’ﬁ ﬁUL.’ﬁEUK*EEﬁAE’J
[TERE, BATEI SMRFEE, 7FEHA
K ST R BIE ERR T =R

AD STARS 1EMiRIREAI &2 (Advertising
Award) , 352 (Video Award) , #x) & (PSA

Award) =EB4reERR, FFHITIFERME.

Rk B}z, sFMEREX, SFEERAN, SFAR
2, HI{ERIBAZE, Z#, ANFHESEHNTEE—
2,

AD STARS E'%_;'TE"E?;%% Grand Prix or the Year,
— PN EPEE, FTT—MNEET 525

B,



SEEREREAN

{ERZR AN
o RFELEXFINAMBELSFEMNTE FENEET, I SEXMEEER, HEFH

HITHERA TSR, BER AD STARS BEATESEEERIETRLERITHIAS
R, WEBSEEHIA. SREBTRIEN, HATEREEREEE.

® 202045 H1 HE 2021 £ 6 A 15 BHIEITH SESHTSE.

202055 B 1 HZEIRITHI &, 88 SNWEE _ LIARESEFREIIIT.
T £/i0 AD STARS 2020 HI{EmRIL SR EANK. 1B, SFE I &R 2020 &£ AD STARS HIBE
ERARY, BRMTHAS, ZERNTTSE,

S ERMN

1.

AD STARS HIFTBSFMEMNFTBEITEM (www. adstars. org) 1238, SEEFERRE, BN
SHRMERPBEXER, BREFEREX, UXHOERA LEERRE,

SREFRBEFNEMMN, HRRRIERBEXER.
- BFPBEZERAA

- RESHEIR

- EREMRMER

- BthndEk (F]ik)

F—IRZAHA 800 NFT. EXHBANFRSE, HETUWAFE, TEKRSHFER
RXHEMH.

SRERNABEXEENERARCAS. WHEMESREXER, SHFERNBIEFESE
SREBITREMRE, R, EXEEBIEARSEEN, UERITTFEHE. B
RXIEFFEFBETER, FREXEENERERRETRHS, FRBAEHTEE
Bz Ao

30 BRIECEEATRME TR L.

I EREEERNRR AR RS .

Wih: ERAZER. Rl RICHFCBIFEMA



10.

1.

Gl

E—2HERATEARTATDAZ IO EEREREH. (EREARTLBRETMK,
FESFENANARALENE, REA—ITARRXNIERER. ERTQFEHNERXE
—#&F M, BERNMUNERFRZIERN AT, BESUMERZERBAT.
BRMSSHIENMBEARR N A RS EGEZBA R B S, AD STARS NIRHBMEA S
RABNHE, A8 MERNHEIERN GRS, MAERASSHIENQTRTA.

AD STARS EBXMESTEEHEFH . HAEHMM . LA F|. AD STARS ZHFZSFN AD STARS
BETREAEET S ERERLRFINF]. AD STARS AELENF N IEHIER SN
FES.

SRBWLITEFRZSFERAB I B4R L, X5TFEMMELX, R
ATSEEFERNEEER, IFREREESEEN.

AD STARS M EEMMFRITKRB LK 200 KR THFERAMNL LVHRE, HNELHHE
m, BERETAETENE L% LITEREZRIIALE.

SRENERRBAAER. XF. BEFEATIN. mxEy, NEHRFAE
AD STARS SFEHIMEXIEPA. EREBARERSHAEXHERIFAN. I HHHUE. 1=
2. B FEFEFEN—VIRRAYBESRFEBTAIE, AD STARS HRLHARKIBIMHEM
HXEH.

SEERIZIEMAT, FEE AD STARS N, EXLEAATIESEEM.

AD STARS BE{LE = (Cultural Context), SFEIEMLUNUHAE=MIER, FES
FEIME R ITHI MNIREA .

AD STARS MIETERFCE THRATHLAR, NASHIMEMER,
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STEP O\ AD STARS E575 Wi www. adstars. org, FRASEIERMEMM, 25, FE,
1 EXHRZ. TSZ2EFH, ETIRMSE.

SR sempeoimx(sa. 2R, SRTSEEATEE, ERFE. TEE. £S
2 HIEFIBAZ S, RIBRRS SRR SRR,

STEP

3 HEZERERZHN Material requirement) A #lE HI 15

STEP

4 JEESE AD STARS EM (www. adstars. org ) HIFSAKESHER.

STEP

5 BRESEEMASRIBLUERES, LEFRMH.

STEP

o TERIRRTA (MM BEARISRERTIRE, HTSH)

STEP 2 RMERBITE—RVERE, HNLEERNETEHER SRR, HReE L%
7 BRS(EREHES A
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AD STARS &F{EMZEH

KA BEE

AD STARS RiZSF(EmAEHIERH 18 MNKBIMRK .

FRAEmE
AD STARS GUHIHY T RAFEEF LT # 1Y :

FEF A B, DHTHIRZ AR (Sectors) . MFHHIB, C. DM Z2E Kz 7. FRe
RS FIEANNSFER, BMUMRABRIRERZ—IR. BRZ~MIRFTFEAN (A HFRESHEE
mRIEEES R, STERTESRZEFEA B, C. D) .

{5140 : OUTDOOR Category

3. Outdoor
A. Sectors
AO1. Foods
A02, Drinks (Alcoholic & Non-Alcoholic)
A03, Cosmetic / Beauty / Clothing / Footwear and Accessories
A04, Pharmaceutical / Toiletries
AO05, Furniture / Household
A06. Vehicles
AO07. Electronics / IT / Office Equipments / Home Electronics & Audio-Visual
/ Business Equipment & Services
A08. Finance / Services / Entertainment & Leisure / Travel / Restaurants
/ Commercial Public Services / Pets
A09. Distribution / Publication
A10. Corporate /Institution
A11. Not-for-Profit / Charity / Government

B. Ambient
C. Outdoor Craft




Blan: A BREr &1Em, ZIEMATIRAZEIZF A Sectors KBTI R HEF K C. RN &HI
1E2K5, 1BFE3EAI A Sectors Weifeh, SFEMAE 1 DB PiEFEPE— K5,

Diverse Insights, Place Brand AIHT e E, REFRERFZERT.

RERE

S ERARN B FA.INUT
TFRABIFMULA, HIFSEEM.

1. M Eilm

T SREEENENI & BT SAMNET S (BiEPre-roll ads ) . WWEHEESFIT
EHEARUE, ARFEUHITHNER, KB SREZESRMANNMERNFT &8 5.

A. Sectors (1TMk)
*Sectors BIELLT 11 NFI, 11 PMHEF5 Sectors BIF IR —H .

F35l
A01. Bfm (Foods)

M3, @k, B8, HE BAe. Rk XK BEAF@E. HKF &t ERE. B
e BRL FE MMIem. Bl Pl =M. ik BE. AEYhihe
wEX. Tl R OFHE. Sh RE. BREK, Rk, &5 9. 797
B, R RE BE BEE. BER BE. BXES. ' SEReMR &X
R BRIBGHEAERY. e IKHRK

A02. thiEh (&5 TCiERS) Drinks (Alcoholic & Non—Alcoholic)

RE (BETEREEE) « B8, RAREE. JRE OB, % mEaiEEE. &
B MO, IEE. 2%, T9 ARRIRESFIREL. TRRBRTARISRER IR, RiTeHRsT
T WTRK IRRE

A03. fLlkdn/E=R/RE/EHMiHMm

Cosmetic / Beauty / Clothing / Footwear and Accessories




FRRK. FiR. SURHm. k. FEREFRAR. Bk, BRUEK. FETRERF
BT, MABUPAE. KR KFER. B2, &5, T2, WAGTER®D. il
7B Hil~m. KAWL, Bk, B4 Kk $HR%2. AR, EHREKER, #,
T RAGAMEME HKEX. FR, 1TFE. FREE, HEAERITHIN.
AFRRRESR flameEik kA EMPADLHm

AO4. EF G/ 4 H & Pharmaceutical / Toiletries

HBAmAAR . R7E. Yt hiafr AR BAEHEFIR~E . PR SR,
KimZm. ML RR. B2E. WPe. Hthhm, IR, BIr:E; 8. 7
Rl =REREF DER. Big. —RMERS B KRB, RITRMTHE. EL
i BT B&. BREMAMR. WEEXHAm

AO5. ZRE/ZREMS Furniture / Household

EAMHSERMAZRE . RN T FERBHL. kFE. BR. MUK BHERAS. KA
EERER. BIBFIM. REESALMS. AE~m. MADHE. BERIZGERA
mmy GEAHMBAR. [TIRE. ERERSRA. . KT\ R RfFES@m. BIERNS. TR ER
TH. FWEEE~E; IGR. FHERIR . TEHE. FERA =SEHFL FAF).
AR, REFRLRMERE. K8, Bt (FEIERERM) « #E7. BRl #h. FHiE
Kby KFFRAMRIFF HER

A06. ;5% Vehicles

S EELEIENREENRE . REMAMRS. MERE. AHENEE RBEE, BE
RERZE. k. ERTMH. SEERIWFhR. Mmsh. RS S, HEEES
1L REHESTEAT R B RR SS

A07. BBF/IT/ i &/ZARBER/AV Hl/ B 5 &8RS
Electronics / IT/ Office Equipment / Home Electronics & Audio—Visual /
Business Equipment & Services
BIRHL.. RIEH. HEFWERET. BEVL. J[EH. RE. S, FESIT. CD #l8k
RIACHR. MP3, XFIEAN. DVD #l. FHREMHFNABHILE. NEHEZRE
COFTE, REFUNRSHARER “BlAHRS” IR ~Mm. )
B2B AR%S. BAARZ AR, MABMAEMG. SEM. FE. BFHRIERE. hAERE
&R, HAEFERS. EHERE. ITHEREQABREIAT . IT&FEHR. W&t &

SWFELEE . EHAF

A08. &Rt/ ARSF/EZKRIR/HRTT/ BT /M AHIRS/ B4
Finance / Services / Entertainment & Leisure / Travel / Restaurants /
Commercial Public Services / Pets
R1T. BRESEDS. R, FHEFCEHES .. KPS, HEAR. AR
MERREGETMRIC, RERKE., FEEUEKRE., EMFAHRE. KAEE AR,
AEIE. BRCEAESRI. T3S, BREHR, B0 REE. RESGELH., &R




=\ B, EYE. B BEREI « MBIFINEE. BITE. BREE. It
B, R B, PS AL, x—box. BRI, HE. Wi, SRKLS
FHESRER, RAE, ASPNIRS . MEARRKESALIRERT. BRI IRfT
#. iz, GBS BN BHERER. BERFRS. WABITIE. RERT.
EHET. WIHET . BiRARSS . EERMARSHNE. BT ERMAMNRE. VoD H#iy
B BIEE. BER. MERS. B XRRK. BHEERKAF. MARKREEIS
Fry FAMFERIAFE . FANBRSS (Blan: FEGEFREMEERMRSS) « BWAm (aR
PIEAmSF)

miB/HhR Distribution / Publication

w4, ZE. BB, IBH. CD&DVD, B AL BEMN A, MPKLTHE . BEEE; B
BWESE TG, REENE. FIEERF. 8. DIYEIE. 4I5. REE. KB, £8
fR. kKB BERHRN. FTENH#, B BEMBEEAT. MEATRBEFE. MEFA

il
Sk

A10. 1©M/#1#) Corporate / Institution

TEAFESBUELTR . 2WENEEE . FZRAEIE. Bl EHI EHRTEEIL

AM1. JERFI/ZE=/BRF Not-for-Profit / Charity / Government

BUAFHLR, ~4fE, HEERF, T, BESF

B. Film Craft

EHAR. IR RE. SRFFRFOFAE. TREH. ~m. R =M
fi], WRE AR T —HS ANIEmXEBALE, XEIERE~mERSZE
IRBIRGRm, EERMRASUEHRE R LUERGRII.

SHRERNEBLUTRIMREARTTRIZE :
BO1. Art direction / Production Design
BO2. Direction

B03. Achievement in Production

B04. Cinematography

B05. Editing

B06. Script

BO7. Use of Music

B08. Sound Design

B09. Visual Effects

B10. Animation




. ENRIZE (Print)

ENRIr- S=IETIZRERR. &, BRFERIEE LB 5. BRI SUSIRIE(E
T 2R EMEEI TIEE

A. 47 (Sectors)

B. ERRIFAR (Print Craft)

TPER G XS ENR = T S AR MR TIZ 2+ AT AT th SR B ROAR SE R B T B
Rz, SHPHERGKRE, SEANMEAEXHNEERZ XATARER SHLEL
5, BB

ENRIGus S EEmN EB U TN A TTHRIZE :
BO1. Art Direction

B02. Copywriting

BO3. Illustration

BO4. Photography

B05. Typography

. FA%h (Outdoor)

PN ERIEHE Out-of-Home FIRERINEMAEM &. FINEIHNRMEERAEZI
Out-of-Home FREII HSHEHERAER . FHEEMFBIEELENK (AEHE. BIR) M
B (REr&. BTEEFERNIERERRT &) BIMEARETFSFERITHEEE IR
SIHiEE

A. 17 (Sectors)

B. Rt I'& (Ambient. IEARERKBIFINTEH) ZEANEIEUATHE:

BO1. Non-Standard Indoor Advertising
B02. Small Scale Special Solutions
B03. Special Build

B04. Live Advertising and Events
B05. Transit

B06. Interactive Outdoor Experience
BO7. Digital Screen

B08. Non—Formatted Digital Outdoor

10



C. Outdoor Craft

HERGITEINZER T SESRARMEINITI FEP AR R F AT E S TR iR
7€ SHEEZEFRY, SEFPHMEEXNEERZXTEBER SHvERY, B
NREWR Z2AN)

CO1. Art Direction
C02. Copywriting
C03. Illustration
C04. Photography
C05. Typography

4, I"#& (Radio & Audio)

B EREEIT BRI aMAEL BT amAXERINESR 5.

A. 17M (Sectors)

B. iB¥ AR (Radio & Audio Craft)

$§i1I]>I SHZERNFERITIZIE PRI RE) B SEARTRERI TR R K.
AREMIRREI RN RE, AT RREMLITRASEELT BEMTHER.

BO1. Music / Sound Design
B02. Scriptwriting

BO3. Active Performance

BO4. Use of Radio as a Medium

5. i%it (Design)

Wt REBMERNEID TR, fEREEHNTRER, THREIEXER S ITRE
SR TN o

A. 17M (Sectors)

B. #ifli%it (Communication Design)
BO1. Posters
B02. Stationery
B03. Publications (Digital Brochures, Editorial Designs, eBook)

11



B04. Self-Promotion(POS, Consumer Touchpoints, In-store Digital Signage and
Designs, Flyers, Tickets, Invitations, Postcards, Calendars, Christmas and
Other Greeting Cards)

B05. Promotional Items (Retail Environment and Experience, Live Events,
Exhibition and Experience)

BO6. Digital Design (Data—Visualization, Digital Installations and Events,
UX, Ul and Journey Designs)

BO7. Packaging

B08. Typography

6. 3ZH3 (Interactive )

E@fif SHNEXBIBALRE. BFMEARZR. KEINSFERBRFES TERILE
EmAAENRE. KA. SIEM, FEREIM BRI RAMAIEE T mENE, AMiEEt
Al B $H & EFNSRARIN FNEE .

A. Sectors

B. Use of Interactive

BO1. Use of Web Platforms
ik, microsite. web fR5S. EFNA
BO2. Online Ad
g REM ELZ BN AMEm (&R, EEES)
B03. Web Campaigns
PAS RS REM _ E LD AMEm (&R, EERES)
BO4. Social
X2 A SNS FMERIA A H FEMR . XM EmIRIEAE L £ Wb £ 2 A0 3T mit
TS, AE. dS2mA. @l EESARE, 1SRRI Bz Mg K&K ERHT
1TULER.
B05. Other Interactive Works (games/Branded Tech)
* K AFEAN SRR (MERTFARAEN @AESIEAR) BidEAN W
uhkifie), FFPRERSIEIE mE URL SRS IE4R.

* RN A TIREEEAMEM T L H B TREMEMER SRS mAEFRR T
. £rFmiEREZELEL RENENER, TURSAPIITABREE
EARNRENNEHFIRSH TR, ALEME (5] 7T AR A2 FF S8z
M HFEER. BRRRPER. BHA. 2EE5F)

12



C. XERXHAR (Interactive Craft)

C01. User Experience (UX)

C02. Site Optimization

C03. Omni Channel Interaction
C04. Cross Device Interaction
C05. Use of Social Data

C06. Interactive Technology

CO07. Innovative Use of Technology

7. 35 (Mobile)
B EREERHSRE. NAEF. BINgh 2Nt EER.

A. Sectors

B. Use of Mobile

BO1. Use of Mobile Websites

AN E T LRI
BO2. Mobile Applications / Mobile Games

* AR &I & BN

* Fiif ARG & EEREE ) AR 1% TR AR -
BO3. Social for Mobile

BEREM B R ERBINE & XML N R REFRNRG R
B04. Mobile Advertising

AR FIIR A E IR R H A EE

C. Mobile Craft

HE RGN B mTUINERAIETT. RARBITEREPRIMEARARTHE, Bahinig
HRAENRE. SMAGERAPRALE. Bahimbuh/ M AEFFHITTS.

C01. User Experience (UX)

C02. Activation by Location

C03. Augmented Mobile Experience

C04. Virtual Reality Experience

C05. Networked / Connected Mobile Technology

C06. Wearable Technology

C07. Innovative Use of Technology

13



8. BUIEFHLA (Data Insights)

BAEREBRERAZRE « FEEN. NRERF. FENFZHEEITTHR, SREIRT
AR BRR R, ZEBUREINAR, BARBENEENE. BEAER. B2,
RiE RARKBNFSNHEERR YRR M L 8958

14

A. Sectors

B. Use of Data

BO1. Data—Driven Targeting

HENWEREEANM I BIRMTER. Fla, B ER KRR AE IR, R
FRBEREST AP @REE M EEREERNBEFR. £X—EAFRREIED
mEEHF SN AE, FBERAARSMBAPRE.

B02. Data Visualization

BIETRUREFHEFEUAREARZN, BE—1E&TFEEN. HTEMENAN, W
ERER. BRI TE, UBEEEERZNBRESNGITEREE. ¥R
AU URESHERZER. BEMEHE. 35, JiEE, SIEEERRETHR
mitF.

B03. Data Storytelling

B A& MR LEBRANEEESEMENERENSS. EENRERARWM
1 AR RRGER NI &5 2 Ramh#iE

B04. Data Technology

BNTFREBERHEE. T8N, MAERF. SIFEHFZHEIITITE, SBEMN
B AEEERENE, SREBENXR, BEARYENEENE. BENER.
BFR. RiE. KREBNFZNEERRBES AR T

B05. Data Integration

BIRERM RS T IHNBIRRTONE, SRt Rl E| — M E—a iR
gav, QE—NSEERERHN &,

B06. Social Data

HEUWBIREHBEZEE AN AT IEMN LI HER S 51E, TR MR ER
BISHBENMHXHNBRXR. fla, SFENRTNATHALMAEERRESSE
BXHImEIE, REHERMBMEE.



BO7. Innovative Use of Technology

HEUBIREHNBEIEE N AT RN EER S TSIE, TR EEMTHER
BISZRMERXOERXR. fl, SEEIRTUMHRHLSUBERREER
XHGmhE AR, REHERMENEE.

9. #2FIYE (Social & Influencer)

ARMEBZWNNEHBRRG R, URMNBAHLRZTERNESHEIHZ AT S0
B. EFFHRTWOAALEEMLE, BEIERHRZMEG, Fa. mBERKESFHRMM
e ERIATh.

15

A. Sectors

B. Social Insight & Engagement

BO1. Community Building & Management

HREMEFEREISERE. FERIANMNEXNERAFRIEERA R TH A
ERABERZ, BEEEHSHASESHRIMENEE.

BO2. Audience Targeting / Engagement Strategies

BEX A PITABIENS T, RBBEBRER, ATEN &8E, BE S8R, H#
IERAE AR RINMERES SRM. ZSASE5AAREEMEARERE, SFEIEL
BISHEXHEM—NMRESEPZAX “‘SmhiEtEnatE “ “SmEEzrRE”
AR “THRE” F.

B03. Real-time Response

BEEARRZRFENNEAEXNAREN EMERENES. EREHREMIRNE
5, REHSHNEZENSS.

B04. Social Data & Insight

BidH 2 F A RAXZAPEBHBEMS T, BENZANTHE. NMEXEARZBETE
%, ZAAN AL EFESEIEMMES), BiEREBMNERKIEAX—HIBNRERSE
RAE%. FEZRESERE AV CEHTTEMS) BIEM. CPA (&I SRR,
BizE R EMEERELRKITE) . CPC UBSE—RITE) MR OZHRERIT
HIRE



B05. Social Customer Strategy

BEERPATONRIIES, §AEFmENEPIRSMELKE.

B06. Brand Storytelling

BEFHNmELEEERS, SESISBEMERESSAEXNHRENN &,
BO7. Livestream

25| BUEF F f R4 32 7 & SR & X AL 77 50

10. 23X & (PR)

PR ZiEEEHENAN b, ARASKRZENEEMER, RREEEE, FHUHERS
EEHE. PR XHNEKRRRIEBZHIFNELIER PR 7GR M/ BLUEFRIEHEE
B S MR R & KM BKFIAEEMETR, B, @IS RS R

A. 17 (Sectors)
B. SLE&E M (Practices & Specialism)

BO1. Corporate Reputation & Communication

B02. Corporate Responsibility

B03. Public Affairs & Lobbying

B04. Crisis Communications & |ssue Management

BO5. Media Relations

B06. Events & Experiential (PR campaign that use an event or stunt)
BO7. Celebrity Endorsement

B08. Sponsorship

B09. Launch or Re—launch

B10. Brand Voice (incl. strategic storytelling)

11. A LE 53858 (Brand Experience & Activation)

RATHRARNZATHN—MED), BAIURARE—N/"mBRSMREAEN. XB
BiEHmEM. HEHET . L3R ER) BRI S RE. UREMKFRENERIR.

A. Sectors

16



B. Use of Brand Experience & Activation

BO1. Use of Promotional Stunts / Live Advertising / Live Shows / Concerts /
Festivals
BO2. Use of Exhibitions and Installations
(Blan: BapE A Esh#idiEs). HERE. WEEK. K@)
B03. Use of Merchandising / In-Store Marketing
(Blan: Ry, ESpel J/EmRIT. RHER)
B04. Use of Broadcast in a Promotional Campaign
(fBUgn: B2, BT #)
B05. Use of Print or Standard Outdoor in a Promotional Campaign
(R 4R 48 Z5. (TALEAT). TER. PSMEDR)
B06. Use of Digital in a Promotional Campaign
(BRI s, HERSIEEHE. REEHE. WiEr & BFi4EHE.
Digital POS . ELFiifRK)
BO7. Other Digital Solutions in a Promotional Campaign
(5an: FH- &, 4. SBERE. EZF. MMS, SMS. PDG. GPS. MP3 #EHIES.
TR N RREERMEMBHERE. BFRE)
B08. Use of Social in a Promotional Campaign

(fBlgn: FIR#L3F & 5IHEEEIXRNRHER)

12. HiE (Direct)

B GRE-FAUEEBRREANER, EXHERSHNNXR, F—HERITEE
BIE, EAXFERERNGSIZMIFENTITE. HWEANBREERNMNERTE R NMALH]
(MEF. BIESHBF) , ERELESIAAXITHNERYR, REUHENRN.

A. Sectors

B. Use of Direct Marketing

BO1. Mailings

B02. Ambient Media
(5an: 325, "5, EDRIE1E M. Direct Response stunts . Street teams .
Direct Response Events FFiRiflI BRI L HIMNESEBEENL HIMNENFHITT
HUMER IR R IE)

B03. Use of Digital in a Direct Marketing Campaign

17



(flan: ek, fNsE, #HZRSIEEN. FTEEHE. @RS, BETHEHESE.
TGk BEIE . ZHR. MRS B MNS, SMS\
PDA. GPS. Tablet. MP3. ifsxkFnR A 2R /NERIE.

Digital POS. #155

B04. Use of social in a direct marketing campaign.

13. %k (Media)

Bk =2

EORARIRIETN A, UREFNF KRR BirmiafEMRIEMR, BdERE

FeR SRR, FHELW EEMAR, AEIKIIAIBER.

A. Sectors

B. Use of Media

BO1.
BO2.
BO3.
BO4.
BOS.
BO6.
BO7.
BO8.

Use
Use
Use
Use
Use
Use
Use

Use

of
of
of
of
of
of
of
of

Screens

Print in a Media Campaign

Outdoor in a Media Campaign

Ambient Media

Special Events and Stunt/Live Advertising
Digital in a Media Campaign

Social in a Media Campaign

Mobile Devices

#14. ¥4 (Integrated (1))

KET SREGEZHNLTFaMERNI &, K SREEA—1MEIE,
HBS, AMEmEmE I EMmEn S EE, MzmBfcsR. Ker s§20

MAANFEnr &, AAUEE.

A. Sectors

* FESRGERFFESEE I .

#15. BI¥F (Innovation ({1%%))

EFRERE. BAME, DENARESEFEE, LEEASHARRMMENRAT
BUET. WEANSFERFTIEA— NS, TERENEE/ME, AHEaEHEE
. SFRERFTRABRIFHERAEEA.,

A. Sectors

18
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16.

17.

18.

* (FESFRFFFEFFESE 31 I,

ARIR#E (Diverse Insights)

7£ “Sharing Diverse insights (9ZAENHER) ” BWWOST, AD STARS BEFRENK
ESMESMZHEM S8, AD STARS B AEE M % T IASFHE S mAighy
Al

fEDiverse Insight (REIMER) KR, TFHERIFIELFH BFRAK AR IR I SCCHHIE
B &. EARANNSEEREE T MiFbIgSCIFERN LR, Bz EEREH
L EmittZH]. Diverse Insights (AEILER) KFFRES S

X smk# (Place Brand)

AD STARS RAZH— M EIRIMH AL RmEILE, RISUFEBRNTHRN, At
FFRT Place Brand %3, EX. Wi, HRHGETUSSIER. HEANGESE
. Wi, BMEXKIED. RKE KEF.

A. National Brands
E R mEEXNREEN KRG SE% . SHMETERN.
B. City Brands (including province)

WhmhE (BIEEH) BXN SER. #ESRSHH A XHRDER.

BIEHBF% (Creative eCommerce)

MRLBVERTES, GEMRAR, MEFLHNER, TENEFHEHRMALNAILHE
LES 55| SRR

A. Sectors

19



VIDEO STARS BE{EMISI

=

B RE LT BRETFHENAITENGE . WkESHmEATEREHBF,
HIESR R FNIR S IBRPRAY R ARALST . BRBEZHOMEEUZT R AR, HHMERERLIENR
BRSNS . BEFRINZE, EREEMEERNTRNE .

E 4 NTEAF, S -3 M FRAIAFNZHEHF. B, EMEEGEIHZIEHR
ME A e A S MER L. Bik—MERAERZ T FREFI TN FEINHEITIT
H, Et—MERTHESERNHE DT LI DRIFRI

g
SFRERIEHAMT:

1. Branded Information Videos

e mEME AR M X TR, =R, kS, CLEENIN. EBESMENR, Glast
R EH RSN UERAENN MBI, EEREHEN - AT AR
LAREAR 0 B BIB9S o

2. Branded Entertainment Videos

XA ZIEF AR MERTARRE IR FIABTNEEmENM. SIEERER. 2FK. &
SR FRUM. . BREFHIERILR.

A. Music Videos

AO1. Music Video in Creativity
AO2. Music Video in Craft
Games

Movies

Broadcast

Others

mo o w

20



3. Branded Viral Videos

AR EXZR W ER PR HEATEEEN @B, XN PREXEEE, JEFZ
TR . EEEMEMN. B, N (BREMESRR) « UEREAL
H=1E R BRMEH RIS

4, Non Branded Videos

IEMAEASRIETRLL R BT ARSI ERUEBEFP AR, EAEZE—2E
(300 =P b e AL IV OSE $ AP : nE L T

PSA (AR &) SFIEMAH
;=

DETE (PSA) BIESAALBHETM AL &. WEIHNREEIFERIF. BSAN,. #HE.
DEFUAXERMEWHHSREAETRNS & RN SRULXKEF HEM, B
LEM LB IEEFINGE . FEBFNE. BRFUARRAEWKIRERZSF Em.

%37
SEERLFMT:
1. Green

ALURR K T IMER &

2. Human Rights
ATLARIR ST AR &

3. Education
AILURIRATHEN &

4, Healthcare
AR IRB R ARETREMREN &

5. Gender Equality
ATLARIR X T MR FR &
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6. Peace & Justice

ARRITEX. FF, Rt &

7. Partnerships
AT RIBEE 2K HEXRRHEF LRI &
(fFlan: WEIREN. 1K)

8. Others

EEXAHNE T FEARER.
EMARFFE 177 AEBIT SE AT AERERT 35 8 #HITIRR)

PIVOT %53 3¢ 5l

|
|

BEE A5

ATRXEH (BE COVID-19pandemic FRIAERMI) , HEHEFRMBLNERRER, RIFHIRE
BB, WORMBERIEK, A RIRELFM L ST eER.

BRAND PIVOT RIEMII S EIFEIEHIECEE, BENEl MR AT, XRRERNBINTH
BIEMIEINAERRT, B8 7T NN AEESTHIERNFKEE.

A. Sectors

TEHE 5%

3
2
g
Nte

mhESNE RFEHR . THEESHERZTWEHERN, S, T SRR S
E. HFER. PR TR, HEHFER.

AD STARS BEV B S, TERAXEENERICHKE, REBEMN, SEHTE
HE. —UNTESBIEAAE. AF.

HEERERCSEBEIERBES (Creative Material) #H{TiE®E.
G2

W %'éﬁﬁ’l‘ — PR B A RHERME X ERITFHFN.
BRItk Z 51, ¥§$7‘ 5 E LKA P AT REFPUTFANHIE
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g, REQEHIFEXNFERFRXRANEMSE R, TES5TH.

ﬁgﬁﬁﬁﬁ@ﬁﬁiﬁiﬂ%ﬁmﬁiﬁo AE—R& ETEYIED, RERSIHNERBANELS
E—ibs PR RERE A BOIER, A TSME BT,

s FEER MR 200 R BMITEERAR, &L HKSEEREBMUEAR
Creative Material. FEIFRIES BIERAIIRIBU T FERHERBTIES |

=M (Film) /EPRI (Print) /%M (Outdoor) /I & (Radio) /A EH (Interactive) /F5E)
(Mobile) / it (Design) /EMMIEHIE ( Film Craft) / NS & (PSA) / FEILER
(Diverse Insight) / XigiFah# (Place Brand) K#SN3 (Video Stars) FEFIEEHFRE:

Idea 40%
Relevance 30%
Execution 30%
Total 100%

# 4 (Integrated) / kBRI 5H5E (Brand Experience & Activation) / B|EBRFES
(Creative eCommerce) /E#1% (Direct) / A XZFE (PR) / ik (Media) /8IH
( Innovation) / #IEFHWA (Data Insights / #£8& FMPE (Social & Influencer) /

Pivot KA FEHFRE:

Strategic Challenge & 23. 3%
Ob jectives

Idea 23.3%
Bringing the ldea to Life 23. 3%
Results 30%
Total 100%

WHERBIRBERS S, THEANEER. EANEZRITHERNER (NERKF10% ) .

MIEE— I 25 200 RETEERARNL EFERPTEIEATITE, HR 106TEN
. EEREIELHERNAAL, EERHERETITN. SHE—LES LHTIFE,
Heb 0SS RIERBHNAFE 0% LT,

(AD STARS MW ITIRIFEEN, BEBRALZETHET, ALK LITLHFARE)
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FEAIE / Grand Prix of the Year

MEWRESH 548, HAHEEERHFITIEFR. BOTESHAERITS, BESGIHERS
7, EFERIEEITR. PTEFKE, TEHZSLINAR, €. R #. K@ERa9REME
mmo. WHERTPREITITIEMREERARE . BERERMERNEEREXANERSH NI AR
RIGMIER (Craft BRI , REMERBEHTRRE.

ESFEMAHNR R EmBERTFHERE

REERRERER, BENLINARRRIERLEE—E, HIIERATEEANEE S
A2 (Grand Prix of the Year ) .

AD STARS IEEMANZE &, HEIRBEE AL (Grand Prix of the Year) FEMERT, HixH
— NS AFEMEHIESR.

FEKE (Grand Prix of the Year) HUEMIFHEBEEMKE—AEZERIEM.

439232 / SPECIAL AWARDS

FARRZIEBESTIERERZA, THERIMRZEMER, FlRRRIEMBIRBRRLS
ROBRTBEZLIRE.

NETWORK of the Year

ARIMEARBERZHBECNERTITER Network. FIHHBEHERIESMNEREZLBEE
K# (Grand Prix of the Year) MIEITHH, XMEHEmESA network A& L3I,

FERES ((RIE) /AT / AGENCY of the Year

ARDMEAREERZSMBIBERIITEN & (RIE) Q8. FHERBIEMMANERFES
BE|

FE KA (Grand Prix of the Year) BIRITH#, MESomEM & (KIE) ABMA L
I,
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FERE %53 / ADVERTISER of the Year

AN AT E=ZFEFERZMBUEBRI SN &E. TE=ZFEGITEREZERM
IKEBEB|FEE KL (Grand Prix of the Year) HIRITHH, MESERSN FEMALLE
Int.

FEEHEFIMEAT / Production Company of the Year

XANZMEHFUEL R BB IBFNFIELT], BEFEFiIm/Print/Outdoor Craft SRE{ERFM
KBEIFEXREZNPHRT, pHmSHFEARKS.

FIRFERR RN

FEARZ (Grand Prix of the Year) -7 &
AE- 6 5

&¥-5 %5

-4

- 3 4

K@E-2 &

RA&ZEB-1 4 (NETWORK/AGENCY ¥ ZitfHF4&

AD STARS [E|fRZE3Z / AD STARS International Honorary Awards

ZWEFRTETT 2010 FERIRIZLRIT. MBI SFEMEHFRREMR, I ZEEX
. HLEHEFI D AMERD. WRMZARESBEIRET SEHST SHREE
B, AYPERNT . 2S AETE LM ST,

REEFATER. Mik. =&, ©lIF, FAN SFMETHRAONASEETEINIRE.
* FEEWKAMRFIEBAARE, BEARFEEEEN
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INNO STARS fIFri&

£ WLEPFR
E3]i7

L. TEE. TTEAR. FA.

W, FHAXTEFRHIHEHNBBETRODASEFRENSRE

RzERBEAERAN

ST 2017 FE R MR, ELIKERRT &AM HE T FFRIMAMR “EW
SRR , 2018 FIENXERA “INNO STARS” {EERFEEHKMB RN, TIHEHA
Bk, AEF, REEADER. ik, =¥ ¢

THERBAZRERIMERLINETENE, FRESLHNEREZER. BFRZIERAEFESE
EM. PR EmAEERY (HRXFRH) -

Compulsory

Supporting

Short case film

Interactive

URL or Demo
URL/site/game

(if submission is no longer
live)

Digital presentation board

Case film

Mobile

Mobile URL
Digital presentation board
or Case film

Additional URL
Short case film

Category X X . X Remarks
Creative Material Creative Material
Original ad with English ieci
- b‘:,ﬂ J Case film(Film Craft) *Submission Format
ilm subtitle a .
. Short case film Film : MOV or MP4
(if necessary) Image : JPG
Print Digital image Radio : MP3
Outdoor Digital image or Case film | Case film *Length
English Version MP3(for | Film : Max 3 min
, , MP3 files(Max 3min) non-English ads) Case film : Max
Radio & Audio . ] . . ..
Written Script(English) Case film(for explaining | 3min
craft) Short case film:
Case film Max 45 sec(for
Design Digital presentation board | Design Sample screening at the

awards ceremony)

Entrants can

submit

documents

to provide
additional
Information on
entries
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Data Insights

Digital presentation board

Short case film

or Case film
Social & Digital presentation board | URL
Influencer or Case film Short case film
PR Digital presentation board | Campaign samples
or Case film Short case film
Brand

Experience &

Digital presentation board

Campaign samples

L or Case film Short case film
Activation
Direct Digital presentation board | Campaign samples
irec
or Case film Short case film
Digital presentation board | Campaign samples
Media or Case film
Case film Short case film
Case film(contains more Campaign samples
Integrated . .
than 2 different channels) Short case film
Innovation Case film Short case film

Diverse Insights

Film or Digital Image

Case film
Short case film

. - Case film
Place Brand Film or Digital Image Short case film
Creative Digital presentation board | Campaign samples
eCommerce or Case film Short case film
Case film
PSA Film or Digital Image

Short case film

VIDEO STARS

Film

Case film
Short case film

Pivot

Digital presentation board
or Case film

Campaign samples
Short case film
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SIER A2 2/ ZHFHES /AN

il {E EIBA & 2

"R &R, ADERMAESEREHMSFEENSMERN. SHERAFAREE &, &8
EIBSEAR, BIMEEMT SAE]. FAF. BF. ¥ PR JED). EAFE. HARQE.
FIME. PTHIE, FEERERERL,

HEWIRRAT SE5REBEARANRR, WASIEQRRATA. EREFHEP, TFHEEIRT
EXHIERBR 8.

REPRSCERAEIRFE LS, FXM 10 AEHITHE. RZX(EmI, BEMIMEIERIFRSE.
[TEDERRE, REERZAZEANENFIERIKRZ R,

2 FOUE

AD STARS [EIB—IEBEE K (Grand Prix of the Year) . X3 (Grand Prix) . %
WHIFR I E B Mk — N

AD STARS 7EMIREF| EERZIERARMARN, HREAFAREMg, EEDERE, W
FWERM, sBEM ), ENRRXM .

R, AR, KERRREATEEMESNEGERASIER

ol

® AD STARS ATAMRZARNHAITIRIZNA, HKRYIAD STARS FiB.

o REXHMERZEMHERZTASEN.

o TR/ HIE/ BENIEMEESFAILNEINRAFFRE, 2EPDEFREEELERRT
EHREEXIEE. BRARTRSTFA.

rrERE/ R/ ERREMERABE®ALS; ELERT ST EKIE,
FWERRT £ P S ERBEIEREERNITRIERERAM R, HRAESE 15 HRER.
SRERTWIERFMTBHEXLZERE AD STARS FTE, #MAIRIE.

AD STARS HBELFIEMRFAAMFIAF], XTEtSTERSEKR AD STARS Z{FEH.



SREREHRIFEEZTSLNEL AD STARS, FIANHFNMAVLHEERHEESER.
REEFEANANE, BERKREEHIF,

SREFTRAZSHIN, FESEERNERNF, WEBRUTAH, BEIEBESRE.
ALRER, SEENTERT AD STARS ARSERPHIMBEIF. AU REMA
BHIE R

AD STARS (HZESWBMER. BARBIAFZEEN. AIKALTEMEARFITER/ R~/ L
REEEEEFER.

B=HIRA. MRS EHIPTRRAERES, AD STARS AE L Z AUBUFERHIIF
SREAXMER PR B E RELIR S8 X 15 FI1FAT 3 88 S5 X b L ERA
BRENITMA, 7€ AD STARS ERIFATAMAFERAT, FRERIMEMRIEBMEER.
SFEERMAAIEE AD STARS 32 3AI1ERAE XTI AR
BREERTHEAET A LABWMHITH—YEZIERINER, AD STARS ISEERE
X—m=.

o MAESFEMERURSIERERMNESEIGTEEBAFZE AD STARS [uhF1 AD STARS H % EN Al &
S55&RE. SEXNESERERE, sEENLER.

BE-E 2

SRBAXM

{¥ Integrated/Innovation (FA T & AN) EAAFTESE.

ESFERRATFE—MERRERLE . FRERLQADFIMNEEE, BRRIESHNQTAEN
23Em MME—KRQF. MERBZMHUELR], TEFEERGFRBFER, EXIEmER
BI, HEBIFMA SERBEXHLE.

SREFTLLREXMER, HXMNEREM, WRIGSHER, BRESH.
XMERBEBUEHA: ERIERELBUEHEA

FTHRIBIRSEE T4 FEATES (Integrated) EFMERE, EFERFSLHRLTESER
. HEFE LRI, REFEEMA R LKIPAESTREMMA. WTEEM0)RIE X ER
% info@adstars. org HIT51M.

SR IERET SR

Integrated 100E T

Innovation 100E T
29



B
EmiRiREILR], TEREHF R, BXUSFRER. HFEFER, FTEM.

HRDNAERERMER, TEESHEN, ESFESRMRERZER, ZIERBEATFHIT
1TIRR

H, AEUERSTEREHITIE.

R’XEm

AD STARS SLfT#k FIRRIES, 1HE S AD STARS B /5 Wik (www. adstars. org) IR XS EESR.
BLIHESE AD STARS, IBXSEESR !

misEBHEELEN, BRITUTARSHIIBEER:
AD STARS HZES

904, Centum Sky BlZ, 97, Centum jungang—ro, Haeundae—gu, Busan, Republic of Korea
R4: 48058

Q Q: 321597719

BiE: +82- (0) 51-623-5539

fRE: +82 (0) 51-623-5529

BRF8: info@adstars. org
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