:

%

Yhitse 2022 tnER - EE
memaiond | e e 4 22 = A0

Marketing Festival

—. iEEIET

HIHEBRT S ESHTT (White Square International Advertising and Marketing Festival, &
PR White Square) 52T 2009 F, HERIp—)m, LEEMTERNRIZE M —HKE
AEROIEAT s, R BRI SRR Z—.

“EF (CONTEST) 7 R & WL —, WK E 23k 30 ZAEHX
ABIX T & B AL IR Z 0. B35 CH9IN AdForum Mk =4k & F1 TopFice
IR, AL A 4R 50 2 KK

14 mATETET 2022 £ 9 A 23 HE EX4T.

—. X#EHHH
1. fEfBEAR ISR
£ 2021 4 1 A 1 HE 2022 4 8 A 29 HZ RIGMEHPATIE R TS0 2022 4 F% 3%
C2 il 2021 4F B R ZEMIE MR AM
2. IABIERFA]
2022 AT 53R WU Bt 44«
—FrEe: 202241 H 18 H ()
BM B 202242 A28 H ()
FEFrB: 202243 31 H (8
VOB EL: 2022 4E8 A 29 H (&) (R&#ub)

i

=. Xphgs
2022 R TR IL 32 RG] (Category) , HJET 8 1NFEiE (Contest) :



W 0 NV e W N e
df

=
©

=
=

12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.

32.

WABER IR 40 A R SR VR LB AR
FILM 52 #L

PRINT T T

RADIO & AUDIO J~ #% & M

OUTDOOR J7 4t

INTEGRATED % &

BRANDED CONTENT & ENTERTAINMENT /i i P 25 FiT 8¢ o

CREATIVE USE OF MEDIA 14 61l & 3
COMMUNICATION DESIGN 1% #% ¥ it
PACKAGING DESIGN % % it

DIGITAL & INTERACTIVE DESIGN % % H &) # it

MARKETING EFFECTIVENESS B &4 5 %k

BRAND EXPERIENCE & ACTIVATION & 84K 36 5 005

PR A K

DIRECT H

CAMPAIGNS: SECTORS i &l : 4[]
INNOVATIONS £l

CHANNELS E I8

EXCELLENCE IN MEDIA /> 5 i

MEDIA CAMPAIGN /& 1%

DIGITAL ¥ 7

MOBILE # &)

SOCIAL & INFLUENCER #& 22 i fk f g2 m g N &
CREATIVE DATA £l & ¥ 4

FILM CRAFT s L&

PRINT & OUTDOOR CRAFT “F- [ fil /7 4 T. 2
EXCELLENCE IN RADIO & AUDIO |~ 4% & #iil 51
COMMUNICATION 1% 4%

DIGITAL & MOBILE ¥ 7 fil % )

REACH fit 1A

INTEGRATED CAMPAIGNS ¥ & 7% 3]

CHANGE FOR GOOD. BRANDS [f] 3 fij A% - s hif

CHANGE FOR GOOD. NON-PROFIT, CHARITY, GOVERNMENT

[ 35 111 A2 -AF 5 R /25 /BUR 3 5

PR 3]

CREATIVE
=

BRANDING
ol A

MARKETING EFFECTIVENESS
BHEM

MARKETING SERVICES
BHR %

MEDIA
B

DIGITAL
B7

CRAFT
&

MASS MEDIA CONTEST
RS 7258



9. FRSE
2022 FEPESEAREE T T 9 A 23 HRAT, SHREWT:
m R RMHET
R ED
B =R G
m AEfEMR: BT
B BTGRP RN SR SR K . G TV H O B3R AR (A L, Y R [
BRONE BT
B 2R EHHED
BFBEVPHBIER 1 £ 2 58 EMN, NEE R REL S, & EE P L
AR RVE R BN HIE 1 % 2 MRS, g & AR .

m REAEAF

VR L IR 5 AR AT AT 7, R RO A4 A S 30
EROUP=/N=T RN

. k&R

2022 5w FR R My BOA FEE WHUR 44 e

=i BIR/ T /E R/ S
& A ] I/ BT/ TE /KRB TR
230BK 5 +20%38 {8 Fi ASORR JT +20% H4 {5
8H29H (&) &k (A BLZA N T 19607%) (ABIAA NRT383550)

RS
WG RSIER B R E 3 DKLU EAERT, =7 it
W45 LU ERAEEME, 5o I



W {4 10 R PA BRI ER T, 2 85 It
W R 20 DKLU ERERR, 58 iR,
* i CRGEMT BEEAER, ASHAL CRIEERT SR

7~- BHHEE
1. B3] & E 7 M
2. 2022 3E3HE B RIE:
a. WIHER:
b. #HATEH:
c.  ARAHN:
3. B 2021 E T IRBAE AR A4 AR
a. 2021 FRIAE F:
b. 2021 #HA1ES:

€. i&sNAR

x B U7 ARPEE AR 2 (ACMA)

FHEKHE: FETEDS (CAA)

FE a5 ACMA TN EARIKHE, BAEKITS AT 6. SEARENRS, I
ST 2= Gedbalk, st L T S AT RS A A

Hh T B U A R AR B AR R 337 SRS DA IR A ik Tl e 55
RE /I B EAriEZ —.

I\. R3IRE

F 5715 R P A i 4 1 i 5 9 3E T

FIEE| o BB RGN SLPR TR, hETE ook R oA R o AR
KEREH. EMRIELBPRAEAE “SREE” R

FWEE R TE S E R BEEI (LS 18612485606 HiiE: 010-65924323)


adfest.by/en
https://adfest.by/en/contests
https://adfest.by/en/entry-kit
https://adfest.by/en/price-list
https://adfest.by/en/winners
https://2021.adfest.by/en/works

"RE" RANREHERA AL

RiE Wi Kl 20 T VP & b 7 /AR B
CONTEST CODE CATEGORY NOMINATION CRITERIA OF JUDGING
EER WS
F FILM TELE
=2 AL B
A/ 2ER
A
p PRINT R
1 P T B
BRI/ HEES ol
R RADIO & AUDIO Ik SR A IRadhdr
I E R = e
I
TR
0 OUTDOOR Brhi%
baki) 7SR =y |
oI
BRI/ 2ER
SIS
éit%?g{zt‘% EyAP N
A AR 5 R
CREATIVE T :
o & K IN'I:AEG RATED E@%Eg’kﬁ EE%‘ 30%. FH& 20%. AT 30%-
A AN AR £ 20%
Ak EfL
BT SR
BRI/ BEES
AR = P )
N BRANDED CONTENT & E%E%WE L A RetE
ENTERTAINMENT WG 31 - . =
; o ) 2. BIEPAT (BRI E
AR RO e s | U ERSEILRD
ElF-illl5=N
EEL LR A 5 5
L&
S/ PR
CREATIVE USE
U | oF MEDIA ggﬁﬁg AR AR R TT I B 3 7
SRR BRI T4
T E
BRI 28
o R R AT i
LA A R R 5RO B
COMMUNICATION B AL BN R
B DESIGN I 4 i ¥ 1t
1& 8% & it oA B 5 Ak 0% e
i U 3) 10 5 3 L BlmAsAT
Vi T
N P 2. fEHI BB RORE X
HH X PACKAGING DESIGN dkié; A %Hﬁéﬁiﬁﬁﬁ%#%ﬂ@%ﬂﬁiﬁ%ﬂ )
3%t 5 B 3 KAEIE B
DIGITAL & INTERACTIVE RECN 2y
) JE L7 T B it
MARKETING MARKETING Eﬁggﬂi%iﬁ
EFFECTIVENESS E  EFFECTIVENESS %Hﬁk%fﬁxﬁ?ﬁ B 25% KBS 25%. L5 50%
2 == S5
BEH LK CREE N A R




iE
CONTEST

g

41 I
NOMINATION

P bR AE /KB
CRITERIA OF JUDGING

CODE

K5l
CATEGORY

L E /A
g RN,
B 5 fil s
HEHESE
BRAND EXPERIENCE & IR %
A ACTIVATION I i Eh
AR 5 S B EAE/E A KRR
TR S
5 &S
N AR K S R
El=2il- &S
ANFREEEHTY
5t
FA AN
15 3 Ry B i Al A 1. B 30%. TRME 20%. $HAT
PR B 5 R g 20% ZEH 30%
C A% I 45 i B
“ £ Py 35 A% 3% 2. BEREW AR a 4
Wl 55 A AR ERIRDEIE (%) , B b, %)
MARKETING SE R [E] R S B B A SE IS LR RER (i
SERVICES ;J\ﬁk%jggéi ?ﬁ;ﬁ#ﬁﬁﬁiﬁkiﬁ st AL R TR G
e ERNE % 2w
B8R o
B AN, SRR AT, DU
H | DIRECT %EWM Xg?{r&ﬁ,fﬂﬁﬁkﬁ%mﬁﬂ%m
B4 jiayriea 2 CAIHETT AN B AT
N RS K B R
8 Rl &k
YR e
F A BE
]ﬂﬁji‘iﬁﬁﬁ
K
CS | CAMPAIGNS: SECTORS 17 i
wah: 2807 EE, OB
HE Mm% S B2B
AT /AR AN
WA /1R IR
El=2il- S ES
INNOVATIONS
| o5 B
R, ML A0 A R
T &
ST /A
g;ﬁﬁ%ﬁs
M
v CHANNELS B 4
i % 7
2 E
Hi R 1. TFAZEMEIE 30%. Mg 20%.
MEDIA el AT 20%. 4558 30%
41 E=-EiVEEs
?ﬁ; ﬁ%@ %’*ﬂﬁ%ﬂ’% E‘% N JB R PRAT AT S0 T ] £
IS (.
EXCELLENCE IN MEDIA Wik 55
W
BN 2R % 48 B
s s NIV
M MEDIA CAMPAIGN i T 5L 3% )
BENEE AN
E=EiVEEs

CTFR4ER)

S




FiE Wi KA 20 1 VP B bR /K TR
CONTEST CODE CATEGORY NOMINATION CRITERIA OF JUDGING
[ 3
Hzhmi H
XA DL I
D DIGITAL ¥ % 5E 2
L Sk T
@%ﬂ%%@%
N e U QAT PR
# 21 W 3 -
APP
iz
G MOBILE AR/VR/360° ¥ 4
B3 o7 B WS /7 WS
DIGITAL Je kB I H R
A 3 H AR 50 35
B R /2 E R
E%ﬁ%%%FE&%W
2% A g 1 ’fﬁ?' > L2 z =z N
S5 [ R Nﬁxﬁ@%@aﬁgﬁ,u
S| SOCIAL & INFLUENCER AT B Hphil 2 it 51 s 5
*iiﬁﬁifl‘ﬂ%"ﬁ’]ﬁAﬂ: %ﬁ{g#& E@&&%; %%kg%nﬁéuﬁjj)\
gy 4 ST H I DTk
B R /28K
B4 18 50 1 B =
B4 52
T CREATIVE DATA FH B DR WS 30% EHEAA 30%. 41
Cb=%- & S % 4 16 4 A B 20%. 455 20%
22 B 5 R
B R /2 E R
5
B A
ZARES
J FILM CRAFT HL 5 %52
EOTE BY 5
g%%%m&ﬁ- PAT T BEHPE R 4
[H|
CRAFT b R AR H BT RS HIME
T He KT, PAEHIMESE L)
PRINT & OUTDOOR EARES 1B B3 AR B fe dn ] 32 s P AT RE
Y CRAFT 1 T
FEMFITE 8-
S
EXCELLENCE IN RADIO &
zZ AUDIO T % &5 A0

Ui E R

CFR4E8)




e i B P bR AE /KB

CATEGORY NOMINATION CRITERIA OF JUDGING
M
T 5 Ak
L COMMUNICATION IS A
ml YA
1 7% & 1
0% & i
By T H
MD DIGITAL & MOBILE %o LA
BB By 5 BED
X HARSEm N+
ﬁﬁ%%%?ﬁ%
REACH 7N
MA &5k e
WA A K 8 A [F] E SR Hb X B b
4 I8 I E B PRARZRNMG R — N R ]
MASS MEDIA b R R AR/ BOR A IR AR GRS 0 7y B 5o AR ST 1
CONTEST MK QEGRQJTED CAMPAIGNS %ﬁiﬁ% AT VT
e AR N ik R
KRN TR e TE “RIBMA” BANG, P
A1) 3t 5K % IR B, DLRAIEN
RS 24 AT AR RN kL S & PR
E7 I 0 e SR R AR AR S )
CHANGE FOR GOOD. 4 ) 1 &
S BRANDS HEemH
) T AT - R 12 & B o H
U AL 1%
HAh 31 H
RS %4
CHANGE FOR GOOD. 7
NON-PROFIT, CHARITY, 1) 7 &
SN | GOVERNMENT 2T H
mEWML-EERN/ELE/ REEIH
BRE% LI A% 1R
HAh 31 H

IR EIREIUER

* BRERDUREZFE (Entry form) F#k,

B E: jpg 8 png #5320, 1920 R LA LSRR, 4 HER ik 300 DPIL AAHIE T 150 DPI, K/NANER IS 50MB
B EH: mp3 5, KT 192 Kpbs

m AR R IE 1080p. AEMET 720p

B BRI jpg B png B, EITE KV FIHAR, 1772 B &L ESEEE, 150 DPIBRLL A #EE

®  PDFE/RICHR: AH 20 5KZJ4T ), 150 DPI s BA B33, BR%ELLf 16:9




